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JleKTopu:
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assoc. prof. Vladimir Bozhilov, PhD
Metbp Teopgocues

Petar Teodosiev

Ten:
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Xopapuym:
16 yaca nekunmn + 6 yaca ynparkHeHusA

AHoTaumA:

KypcbT € HacouyeH KbM AOKTOPAHTKU, KOMTO MMAT HyKaa OT MHGOPMaUMA 33 M3MOA3BAHETO HA COLMANHUTE
MeZMM 33 CBOUTE M3C/eABaHMA, KAKTO U 33 ANCEMMHALMA, KOMYHMKALMA U NONYAAPU3aLMA HAa CBOUTE HAYYHU
pe3syntaTu. KypchT we 6bae noa popmaTa Ha NPAKTUYECKM CbBETU U AEMOHCTPALMM U Lie NpeaoCTaBu HOy-
Xay, KOeTo AMPEKTHO MOXKe Aa Hbae NPUAOKEHO B PeasHOCTTa.

Annotation:

A doctoral studies course, intended for everyone that would like to learn how to use social media for
research purposes, as well as for distribution and popularization of their scientific work and findings. The
course would be in the form of practical advice and it will provide know-how that can directly be applied and
put in practice in real-life examples.

Heobxoaumu npeasapuTeNIHU 3HAHUA:
Hama cneumdpunyHmn

Pre-requisite knowledge

No specific prerequisites

MpenopbyaHa AuTepartypa:
1. Nwachi C., Igbokwe J., The Impact of Social Media in Research Publicity and Visibility, Library
Philosophy and Practice (e-journal), 1-28-2019

2. Kyvik S, Popular Science Publishing and Contributions to Public Discourse among University Faculty,
Science Communication, Vol 26, Issue 3, 2005



